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ARABIAN CEMENT
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Arabian Cement achieves strong performance

Arabian Cement Company's sales dropped by 5% during the first half of 2014, recording 1.887 MMT, representing market shares of 7.7
%. Comparing to H1 2013, the Company's sales reached 1.986 MMT. On the COGS side, overall cost per ton increased by 17% to 361
EGP, driven by the increase in costs of raw materials, imported clinker and packaging. Such increase in COGS offset the increase in
revenues; GPM recorded 41%, compared to 43 % in H1 2013. EBITDA margin stood at 36% on the back of high G&A expenses
resulting from an increase in advertising expenses and the one-off IPO fees.




